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tops

1. The soundness of qualitative data (as opposed to quantitative data)
2. Approaching qualitative data analysis - focus: computer aided content analysis

3. How to get started with CAQDA tomorrow
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he soundness of qualitative data



the quality of qualitative research (vs. quantitative research)

JQualitative research provides
different kinds of insights by
employing different sampling logics
and different methods.”

q> not generally better. certainly not worse.
just different.
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Design Kit is hardly the only place to learn about the power of human-centered design. These books, guides, and free
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the quality of qualitative research (vs. quantitative research)

JQualitative research provides
different kinds of insights by
employing different sampling logics
and different methods.”

q> not generally better. certainly not worse.
just different.
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the quality of qualitative research (vs. quantitative research)

JQualitative research provides
different kinds of insights by
employing different sampling logics
and different methods.”

q> not generally better. certainly not worse.
just different.
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different sample sizes: how large is ,large enough*?

S‘mpk Size An Expanded Sourcebook

I get letters. I get calls. “Is 10 a large enough sample to achieve maximum Qual Itative
variation?”

“I started out to interview 20 people for 2 hours each, but I've lost 2 peo-
ple. Is 18 large enough, or do I have to find 2 more?”

“I want to study just one organization, but interview 20 people in the or-
ganization. Is my sample size 1 or 20 or both?”

My universal, certain, and confident reply to these questions is this: “it de-

BZIE
: Analysis

r' ‘
;M:Ltthew B. Miles
L A. Michael Huberman_

There are no rules for sample size in qualitative inquiry. Sample size depends on Miles & Huberman (1994)

1

what you want to know, the purpose of the inquiry, what’s at stake, what will
be useful, what will have credibility, and what can be done with available time
and resources.

RULE OF THUMB:
Stop sampling when by
and large no new
significant insights arise
(or when time and budget
constraints dictate to

This issue of sample size is a lot like the problem students have when th¢y
are assigned an essay to write.

Student: “ How long does the paper have to be?”

Instructor: “Long enough to cover the assignment.

Student: “But how many pages?”

Instructor: “Enough pages to do justice to the subject — no more, no
k”‘"
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different sampling logics/strategies: some good options

What is it you seek?

Quant: is my sample representative
of the larger population

Breadth? ; istribution’
rea (.e. random/,normal distribution®)?

e different cases/people

e extreme/deviant cases/people

¢ disconfirming/exceptional cases/people

Depth? *

e typical cases/people Miﬂ
Qual: how well does my sample

allow me to answer the questions/

problem | have”?
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Content analysis - computer aided



What is Content Analysis?

e A very versatile and flexible method of qualitative data analysis
e \\ith or without computer assistance

¢ \arying degrees of sophistication

Text-data (focus groups, tweets, ...), images, video, observation notes, etc.

Breaks down text/data into bits of text, chunks of data, themes

Makes these themes comparable, sortable, workable

Helps moving beyond ,impressionistic’ analysis — i.e. merely browsing through transcripts
and taking some notes or listening to interview recordings a little

— > Basic principle: CODING
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Two basic principles of coding (researching themes):
and inductive

deductive

q> none of these is better - which inroad to take will depend on your problem/question

APPLY — you already know what is
relevant/have the themes - and wanna
know its characteristics

Theme 1

™~

Theme 3 ——

Question 3

next page

Theme 2
_—

LET EMERGE - you have rather vague
ideas and are still exploring and looking

Theme 1

A

for what is relevant

N

Theme 3 <«

Theme 2
/
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And what is the exact use of coding”? Coding lets you...

...see patterns in your data (similarities, differences, correlations...)
e ...relate bits of data with one another

e . .create data-based personas

e .. .create data-based target group-profiles/milieus

e ...systematically analyze qualitative data sets
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How to get started tomorrow



How to get started on qualitative content analysis tomorrow

1. Transcribe!

fis

2. Code!
(Inductive > Find themes / Deductive > Test/develop/,flesh-out‘ themes)
+

+
xX§ WIVO' mmax: |4
atlasti

3. Analyse/work with your themes!

¢

How to evaluate qualitative research | Michael Waltinger | waltinger@thinkbeyondborders.org | www.thinkbeyondborders.org 19



Get started transcribing in e.g. F4

m 0002456 / 00:08:05-0 - Marconi Union - Wesghttless (Offical Video) mp3 f&ransiript Demoversion v6.2.3 - (=

= BAB «s 0 BIUOEE

Here you are able to write some

I: To start with: how long exactly have you been involved with the Agenda21 here in Neustadt? information on the interview,
soziodemographic data
. ) ) ) i
Mrs Berkempers: The first meeting took place in September. This was in 96. And from this point on they have been c:,s,:c'?lz?;s o

very active. a case summary
I: And how would you describe your work?
Mrs Berkempers: Mainly my job is the coordination of this meeting. And the attempt to advance it.

I: As for your personal motivation, what do you see in attending to the Agenda, how did you get involved in this? Was it
a personal, work, or a different incident?

Mrs Berkempers: Coincidence. | heard about it in fact | got my hands on a leaflet by an initiative “save 777" or

something. And they pointed out the existence of Agenda21 and that the politicians do not take care of it. It was a

flyer. And | got this and inquired after the Agenda21 and | found the opportunities that are behind it fascinating.

l: Hmm. Predenned text
Mrs Berkempers: That was around spring or summer.

I: 967

Mrs Berkempers: Hmm.

I: And after you read this could you integrate it into your political work as well? 5 4 <-Owdapping. Begin

L << Overlapping. end

ane

(acht))

Mrs Berkempers: Yes, we used to meet here with some people who wanted to do something. There is a
programme now in the SPD (labour party) which is called SPD 2000, kind of forward-locking and we thought oh my

vgl. Bohnsack, Ralf Rekons¥uitive Soz

0:02:45-6

How to evaluate qualitative research | Michael Waltinger | waltinger@thinkbeyondborders.org | www.thinkbeyondborders.org

20



Get started with coding in Excel

Transcripts =l Spreadsheet

Ihm1 Trans1 | Lorem ipsum dolor sit amet, consectetuer adipiscing elit.
Ut purus efit, vestibulum ut, placerat ac. adipiscing vitae,
g &Cu‘&u&lum.u_:-ui..ﬁmmlﬂxm,

1. Lorem ipeum dolor mit ammet, consertetaer adipiscing ofit.

U elit, vt ut placesat ..s.__m....---....-..-------""'

l’v/d";{d/ e Cunalii s syt maic M ey By Trans?2 ‘= silciedin. Pracsent imperdiet mi nec ante. Donec
ooummy cpet, commctcta . vebutate s magm. felts non sodales commede, lectus velit ultn-
e — l‘. sugue. a dignissim mibh lectus placerst pede Vivamus

turpis epotas. Massis ot ko Cras viwerms metos thon- id
cus sam. Nulla et bocts vestibeban @ fnegille dtrices.
Phaslin oo teim =t amet tortor prada placerat bnte- .
ST sagem o, ieculs @ pectiom QEs. viverTa ac. Dune .
Pracest apet s el b Stnoes bibemdam Acnean fao- *
cibus. Morte door salle. mabesunda cu. palvines at, mol R
T ——T - S—— 12 Lorem Ipsum

:‘::_ "‘_:w_ ;::«‘;‘: '_'m o Lorem wpsum dolor sit amet, consectetuer adipiscing ehit. -
Aagnsem, rutr= Euam boborus facilisis sem. Nullam noc mi ot negue phare-

oflipsun. v

2. Nemm du lipsda, rimgilin o, exiemod sdnkes, scilicitudin
el wis. Mochs =
.-.':-.u‘--nﬂ-m.ﬂ-. a5

Corlliysam. i
magna, vitee crsase odic metes & =i Morbs ac cedi o
T DOGARETT Solie  SSneDiiee o mase. Cras Doc
ante. Pelintonga & m2la Co= o> mtoga: penatdes
ot magus dis partarent mentes. Dascetar Nidiculus mas.

turpis. Pellontosgee corwas bactas maars.

2. Nulla makoraads pertistor dmem Domee Scls crat. comsne
mon, volutpet a2, tmeddet twtigee. bero  Vivemws
vowera hemestes kin D mesmin sdetogu -
ante Phami=s aipemr=g amoer b2 Prom Srmerenm ,n,W
masma ac quam Sod da= teme. mxkote vt placcrat
. molortic poc. loo. Macomas Inciie. Nesn ipeam ligsa,

porttitor. Praesent in sapten. Lorem 1psum dolor sit

Question 3 continnes o the next page See next page

— - porttitor. Praesent in sapten. Lorem 1psum dodor sit amet,
Mauris lacinia lorem sit amet 1psum. Nunc quis urna dic-

. ol
Transcript 1 B

Tra o hrua, e o e wdaks, silictadin
we Morts anctor orem ton o Nam lecus lbem,

peetnan sl obors vt dhinos oo ke Doner ob-

guot, tortor sed sccumess bibendum arat hignle aliquet

Transcript 2 b ke A e iy oted

Code Source Data Snippet
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Get started analyzing and working with your themes/codes

e Should themes/codes be condensed or further subdivided?
e \What are recurring patterns?

e \What correlations become apparent?
e \What is unclear/contradictory?

e \What was surprising?

e \What are implications?
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